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We are driven by delivering a high level
" of service, and the goalis clear - our
customers should be satisfied.

Meat is all about frUSf By enaee

retaining’ and ophmiz‘ingo&rcust@mégﬁ.{“:_ ik

S porffolro we hove*pn@ven Héasfa,’i’ ’*‘*‘ %
T Rl A o e g T P Ly, T e e S s - i 'F':

o creote fh|s ’rrusf fQ,l’ both exis’rlng and
Pl new customers.. - e )



Trustful cus’romer relohonshlm
combined with in-depth lndusfry
knowledge and s’rrong employee -

competencies are our foundation for.

creating value for_our customers.

Satisfied cus’ré‘rn‘e‘rs"d'on”r come by

themselves; we contfinuously work on..
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At GB Meof Group, we' frgm R) deVevIop
_.our Iearnlng chcnge reloﬁohshlp, and
i ._._.mednlng competenmes
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; ';;'_We hove the courage to say no in

- 'situations where we cannot live up to
what vltimately creates value for our
customers.
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i (( We won’r ’ro be The meo’r supplier

" in the Nordic region that delivers
the best product. for the price. And
we will ensure that our customers s
perceive us as a company that
consistently performs well in product
-developmen’r service, and dellvery

o relloblll’ry R

(C We;-ore- meo’r specialists,
s \ ond we find and select the
right qu.culty at the rlgh’r

: ' prlce _ "'u
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We believe in-ownership through involvemen’r;_ond"r-
we'see employees-as-our most important resource..

_.Our.common values.are the focal point of our daily;
“work. Governonce, Gu’rhdrl’ry and: communicc’rlon
.. are. deveIOped ina ne#Wbrk s’rrucfure Oﬂd

'Leddershlp is nof. percewed as all- knowmg Thé :
content of our commuhication consists more of ",

'mformohon and advice than instructions and

decisions. Strategies are formed through thorough
analyses of infernal and external strategic

factors, involving all employees. We have an
informal communication style with room for open
discussion.

In everydoy I|fe we create progress ’rhrough active
*oc’non p“}'ions

Our voIUe set is at the center of everything we do.
This'is where we dlfferen’rlc’re ourselves from our
compeh’rors

We pull in the same direction and have a culture
where employees continuously innovate where we
can “work smarter.”

Good well—being at' GB Meat Group contributes to
stronger performance.



RETA]L ;
R . We have a wnde range of beef veal; pork ond
gnies ‘fﬂ“lamb producfs, as-well-as.poultry. Our meat:
1 ;_":." i prochTs come from all over the world; and we
SRS el our products to-all ’rhe leading retail chains in
Denmark:We are the extended arm of the retail-
chains when it comes to offering a strong olate FARN:
attractive range that attracts more customers
to the store. We offer individual packaging
solutions tailored to the customer’s needs. At GB
Meat Group, we also have-extensive expefience

with barcodes, new product launches, and =l

coordination and collaboration on label design™
and private labels. :

~ We are competitive and can handle deliveries

. to both larger and smaller FOODSERVICE
-.companies. Through our long-standing and trusting

supplier portnershlps we can meet customer

needs.

FOODSERVICE AND FACTORIES

‘"FUTURA - OUR OWN BRAND FOR

FOODSERVICE CUSTOMERS

| ~We have our.own brand. Under the name FUTURA,

you will ind good quality at the right price. You
will also find specially selected meat products that
sighal “Good quality and value for money.”
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